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LOUIS J. ZMICH 
Assistant Professor of Marketing 

Sales Readiness Coach – Institute for Sales Excellence 
University of Tampa: Sykes College of Business 

401 W. Kennedy Blvd. Tampa, FL 33606-1490. Mailbox: O 
(813) 257-3696 | LZmich@UT.edu | LouisZmich.com 

EDUCATION 
Louisiana Tech University, Ruston, LA May 2022 
Doctor of Business Administration, Marketing 
Dissertation Chair: Dr. Laura Flurry 

Northern Illinois University, DeKalb, IL May 2018 
Master of Science in Management Information Systems 

Northern Illinois University, DeKalb, IL May 2017 
Bachelor of Science in Marketing, Cum Laude 
Minor: Social Entrepreneurship 
Certificate in Professional Selling  

PUBLISHED MANUSCRIPTS 
Anderson, K., Zmich, L., Hass, A., Anderson, K., Mertz, B. (2023) “Are Your Students Aware of Social Media 

Wellness? A Necessary Curriculum Extension" Journal of Macromarketing (Accepted - In Press). 

Saleh, A., Zmich, L. & Babin, B.J., Darrat, A. (2023) "Customer responses to service providers’ touch: A meta-
analysis" Journal of Business Research, 166, 114113. 

Mertz, B., Hass, A., Anderson, K., Kaskela, T., Zmich, L. (2023) "#SocialMediaWellness: Exploring a 
Research Agenda and Conceptualization for Healthy Social Media Consumption" Journal of Consumer 
Behaviour, 1-15. 

Zmich, L. & Groza, M. (2023) " Organizational Communication Quality and Salesperson Performance " 
Journal of Selling, 23 (1), 38-49. 

Groza, M.DkkaoS, 23 (1), 38-49. 
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DISSERTATION TITLE 
"What Do Hair Products Have To Do With A Waterfall? The Role of Remoteness, Social Comparison, and 
Envy in Sponsored Social Media Content Effectiveness." 

DISSERTATION COMMITTEE 
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TEACHING 
MKT 450-5: Marketing Strategy | Overall Evaluation: 4.76/5.0 
University of Tampa Spring 2023 

MKT 300-2: Principles of Marketing | Overall Evaluation: 4.83/5.0 
University of Tampa Spring 2023 

MKT 371-3: Professional Selling and Sales Management | Overall Evaluation: 4.69/5.0 
University of Tampa Spring 2023 

MKT 300-2: Principles of Marketing | Overall Evaluation: 4.79/5.0 
University of Tampa Fall 2022 

MKT 371-2: Professional Selling and Sales Management | Overall Evaluation: 4.92/5.0 
University of Tampa Fall 2022 

MKT 371-3: Professional Selling and Sales Management | Overall Evaluation: 4.89/5.0 
University of Tampa Fall 2022 

MKTG 425: Sales Management | Evaluation: 3.9/4.0 
Louisiana Tech University, Ruston, LA Winter 2020-2021 

MKTG 425: Sales Management | Evaluation: 3.9/4.0 
Louisiana Tech University, Ruston, LA Winter 2020-2021 

MKTG 307: Personal Selling | Evaluation: 3.9/4.0 
Louisiana Tech University, Ruston, LA Fall 2020 

MKTG 365: Digital Marketing Analytics 
Louisiana Tech University, Ruston, LA Fall 2021 

SERVICE 
Academic Service 
• Sales Readiness Coach – Sykes College of Business Institute for Sales Excellence 
• Teaching Innovation Session Chair, 2023 National Conference in Sales Management 
• Author reviewer, 2022 National Conference in Sales Management 
• Consistent reviewer for the Journal of Strategic Marketing 
• Reviewer for the 2020 Summer American Marketing Association Conference 
• Author reviewer, 2020 National Conference in Sales Management 
• Author reviewer, 2020 Academy of Marketing Science Annual Conference 
• Sub reviewer, 5th International AR & VR Conference 2019 Conference 
• Author reviewer, 2019 Summer American Marketing Association Conference 
• Author reviewer, 2019 Academy of Marketing Science Annual Conference 
• Junior reviewer with Dr. Mark Groza, 2018 Academy of Marketing Science Annual Conference 
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Professional Service 
Current (2023-Present) Faculty Advisor, Sales Student Advisory Board (UT Institute for Sales Excellence) 

● Serve as a faculty advisor for the University of Tampa Institute for Sales Excellence and the Sales 
Student Advisory Board. 

Current (2023-Present) Faculty Advisor, Delta Sigma Pi: Epsilon Rho (DSP UT) 
● Staying informed about the content and requirements of Fraternity resources and maintaining office 

hours or regular appointments with chapter officers.  
● Review chapter finances with the Vice President-Finance on a monthly basis and review Chapter 

Management Program (CMP) progress with the Vice President-Chapter Operations on a monthly 
basis. 

Current (2022-Present) Vice Chair of Public Relations and Content Creation, American Marketing Association 
Marketing for Higher Education (AMA HigherEd SIG) 

● Spearhead panel sessions for HigherEd SIG members attending the national AMA conferences. 
Recruit and network with educators and practitioners to ensure a diverse and representative panel. 

● Develop, record, and publish podcast content for doctoral students and academics to further their 
careers and spark new ideas for research generation. 

Previous (2020-21) Chair Elect, American Marketing Association (AMA) DocSIG 
● Support and work with the Chair of DocSIG to provide a clear form of communication and protocol 

to all DocSIG members regarding upcoming AMA opportunities 
● Assist the Chair of DocSIG with organizing DocSIG events at both Winter and Summer American 

Marketing Association (AMA) conferences 

Previous (2019-21) Doctor of Business Administration Association President, Ruston, LA 
● Represent the DBA members both in the community and university, while maintaining proper 

representation to address issues that are unique to doctoral student success 
● Offer guidance and assistance to ensure student success both when entering the program, through to 

successfully exiting the DBA program 

Previous (2019-21) Marketing Representative, Ruston Farmers Market Board of Directors, Ruston, LA 
● Offer guidance and oversight for marketing efforts while working to automate social media posts and 

engagement 
● 
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Previous Graduate Representative, Dean Student Advisory Board, DeKalb, IL 
● Selected by the Dean to work with fellow peers on issues facing the College of Business 
● Work as a team to talk about ways to improve the learning experience of all students 

Community Service 
Previous Vice President of Pledge Education and Social Chair, Delta Sigma Pi, DeKalb, IL 

● Organize and plan social events for brothers of the Fraternity, both on and off campus 
● Lead all seven weeks of pledge activities and help mold potential brothers into professional 

businesspeople 

Previous Vice President of Marketing, CAUSE, DeKalb, IL 
● Fund, organize, and recruit speakers for the Collegiate Association of Unreasonable Social 

Entrepreneur events and conduct the Social Impact Summit, an annual event for socially responsible 
companies to coordinate and encourage social change 

● Help raise $500 - $1,000 every month to be donated to social organizations around the world 

Previous Guest Lecturer, Northern Illinois University College of Business 
● Taught marketing concepts to undergraduate students, helping those classes form marketing plans for 

their start-up business plans 

Previous Keynote Speaker, Northern Illinois University College of Business 
● "How to Use LinkedIn as a Professional" Presentation created for undergraduate students, 

showcasing the strategic leverage a well-crafted profile can achieve 

INDUSTRY PUBLICATIONS 
Zmich, Louis J. (2018), "One in 7.5 Billion: How Can One Person Positively Impact the World?", NIU 

Business, Northern Illinois University, College of Business, 18-19, 31. 
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PROFESSIONAL EXPERIENCE 
Owner: Zmich Consulting LLC 
Ruston, LA August 2019 – Present 

● Work closely with small businesses, providing guidance on marketing materials, social media 
strategies, website coding, and search engine optimization strategies 

● Volunteer to teach various social media strategy classes within the local community, assisting small 
businesses with their various marking needs 

Graduate Research Assistant 
Louisiana Tech University, Ruston, LA September 2018 – May 2022 

● Collaborate with professors and doctoral students on the development and execution of academic 
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